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About the Survey
Vegetable gardeners are more passionate than ever. They plan to plant more and 
expand their gardens. Despite increased work hours and resumption of travel and 
entertainment options not possible during Covid-19, they plan to spend more time 
and money gardening. They’re highly interested in specific varieties and will drive 6-
10 miles to find the varieties they desire. Most important, they value information.

Our research found:

• More than half of respondents plan to plant more and expand their 
vegetable gardens in 2023.

• Males and younger gardeners are extremely interested in growing 
vegetables from seeds.

• Younger gardeners want to plant “new and different varieties”.

• Gardeners select varieties that produce lots of fruits and vegetables.

• Amazon and online outlets are a growing source for both seeds and 
plants.3
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57.9% Will Plant More and Expand
Their Vegetable Gardens 

Do you plan to continue growing vegetables in 2023? (check one).
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Yes, and I will plant more and expand my
vegetable garden

Yes, and I will plant more
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Gen Z and Gen Y Likely to Spend More

Are you likely to spend more or less on growing vegetables in 2023 compared to 2022? 
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Increased Travel and Work 
Cut Into Gardening Time

If you spent less time growing vegetables in 2022, why? (check one)
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Gen Z and Gen Y Interested in
“New and Different”

Is vegetable gardening something you plan to continue in 2023?
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Vegetables Grown in 2022

1.8%
10.6%
10.6%
10.8%
11.4%
11.6%
11.8%
11.8%
12.2%

13.2%
13.6%
13.8%

20.0%
22.4%
22.8%

23.6%
23.8%

28.1%
28.9%

31.5%
32.7%

42.7%
49.1%

65.5%

Other (please specify)
Beets

Radishes
Asparagus

Melons
Cauliflower

Brussell sprouts
Okra

Sweet Corn
Pumpkins
Eggplants

Peas
Cabbage
Broccoli

Potatoes
Squash

Onions/Garlic
Beans

Greens/Lettuce
Carrots

Herbs
Cucumbers

Peppers
Tomatoes
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11 Vegetables to Grow in 2023

What new kinds of vegetables are you interested in planting in 2023?
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Males More Likely 
to Grow from Seeds 

Do you grow your own vegetable plants from seed or do you buy plants at the store? 

47
.6

%

41
.4

%48
.0

%

45
.4

%

18
.8

%

15
.1

%21
.2

%

30
.3

%

Male Female

I buy seed and grow plants to plant in my garden I buy plants to plant in my garden

I save vegetable seeds from last year and grow my own plants I do a combination of both seeds and plants



11

6.0%

8.2%

8.8%

9.4%

13.0%

15.2%

17.4%

21.0%

32.3%

32.9%

35.5%

36.3%

Other (please specify where )

Mail Order Catalog

Online other

Hardware store

I saved the seeds from last year’s …

Grocery store

Farm supply store

Amazon

Local Garden Center

Lowe's

Home Depot

Walmart

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0%

Seed Purchases Strong at 
Amazon, Online and Catalog

If you grow vegetable plants from seed, where do you get your seeds? 

38%



12

Amazon Closing the Gap
On Brick and Mortar Retail

Where did you get most of your vegetable plants in 2022. (check one)
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What is the most important place to learn about new vegetables?



15

Varieties Proven To Produce 
Are Most Important
nity to EducateWhat is the most important attribute in your purchase decision. 
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Other (please specify )

Doesn’t require a lot of water

Grows well in hot and dry conditions

Doesn’t require a lot of chemicals

Grows as well in containers as it does in the ground

Resistant to diseases and insect pests

Low maintenance/easy to grow

Specially adapted for my climate

Proven to produce lots of fruits and vegetables
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What’s in a Name?
Varieties and Brands Matter

What is the most influential factor in your purchase decision. 
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8.8%
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32.0%

Website/QR code care tips

Other (please specify the factor)

Store associate's assistance

Recommendations/reviews

Informative plant or shelf tags

Seeing actual vegetables on the plant at the store

Price

Store Brand (i.e. Home Depot, Lowe’s, Walmart)

National Brand (i.e. Bonnie Plants, Burpee, etc.)

Specific variety of vegetable (e.g. Beefsteak tomatoes)
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Consumers Demand 
Wide Variety

Please select the phrase that best reflects your thoughts on the number of different varieties of 
tomato, pepper plants your retailer stocks. (check all that apply)
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24.4%

59.7%

Other (please specify)

I don’t understand the difference between the 
varieties

I wish there was a rating that would help me choose

There are too many varieties

I wish that there was more information on the tag to
help me choose

I like having lots of varieties to choose from
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When Gardeners Can’t Get Varieties, 
7 in 10 Go to Another Store

If retailers you regularly shop did not have the specific name varieties of tomato or pepper plants in stock that you want to buy in 2023, 
how likely are you to go to another retailer to find these varieties? (check one)

Highly likely, 31.3%

Likely, 38.5%

Neither likely nor 
unlikely, 23.4%

Unlikely, 5.6%

Highly unlikely, 
1.2%

Willing to drive 6-10 miles 
for the variety they want

• 54.7% Gen Z

• 49.4% Gen Y           

• 33.2% Gen X

• 33.1% Boomer
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Time and Space Saving 
Varieties Can Increase Sales

What is stopping you from growing more vegetables? (check one)
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50% Are Interested In Growing 
Vegetables Inside Their Homes
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On a scale of 1-5 how interested are you growing vegetables inside your home during 
winter? (5=highly interested, 1=not interested)



21

Demographics – Regions 

Midwest 
22.7%

Southeast
28.4%

Northeast 
17.9%

West 

30.9%
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Demographics - Home Location
What statement best reflects where your home is located?
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Demographics - Age Groups

Survey Age Groups Survey Gender Breakdown
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49.9%
50.1%

Male Female
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Demographics - Age Groups
Income by Age Group
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Additional information
available upon request

mreiber@axiomcom.com
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About Axiom

Positively Different



Combined Client
Results

22%
Increase in Sales

44%
Business Savings

$500M+
Half a Billion in Sales

Axiom strategies have generated in excess of $500,000,000 in 
combined sales for our clients.

$350M+
Savings to Clients

Axiom programs have saved more than 
$350,000,000 in combined expenses for our clients.

78%
Increase In Content Views

50+
Patents

60+
Awards

5000+
News Articles Earned



952-224-2939 ext. 111

mreiber@axiomcom.com

Mike Reiber, CEO

Axiomcom.com
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